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Can bodyshops capitalise on consumer impatience? 

Cromax Brand Manager for Europe, Middle East and Africa, Kevin Torfs, explains 

how to leverage today’s customers and turn impatience into profit 

 

It’s widely known that consumers across the world are growing increasingly impatient as 

a result of constant technological innovations. There is a clear demand for better and 

faster services from customers in all industries. A recent study1 revealed that 79 percent 

of management believes that consumers are more impatient than ever before and that 

customers will leave if they do not get what they want when they first make contact with a 

brand.  

 

Kevin Torfs, Brand Manager for Cromax in Europe, the Middle East and Africa, explains, 

“In today’s on-demand world, technology has created the belief that everything happens 

quickly. Google research2 shows that 40 percent of customers will leave a webpage that 

takes longer than three seconds to load, so it’s fair to say that people are more impatient 

than ever and that companies need to adjust their product and service offerings 

accordingly.”  

 

Capitalising on impatience 

On the face of it, the increasing impatience of customers may seem like a negative trend, 

but in fact it has important implications and exciting opportunities for bodyshops.   

 

                                            
1 https://www.prnewswire.com/news-releases/new-independent-study-commissioned-by-liveperson-finds-
that-most-companies-are-struggling-to-respond-to-consumers-increasing-demands-for-personalized-effective-
and-easy-interactions-300857396.html  
2 https://www.thinkwithgoogle.com/marketing-resources/experience-design/mobile-page-speed-load-time/ 

https://www.prnewswire.com/news-releases/new-independent-study-commissioned-by-liveperson-finds-that-most-companies-are-struggling-to-respond-to-consumers-increasing-demands-for-personalized-effective-and-easy-interactions-300857396.html
https://www.prnewswire.com/news-releases/new-independent-study-commissioned-by-liveperson-finds-that-most-companies-are-struggling-to-respond-to-consumers-increasing-demands-for-personalized-effective-and-easy-interactions-300857396.html
https://www.prnewswire.com/news-releases/new-independent-study-commissioned-by-liveperson-finds-that-most-companies-are-struggling-to-respond-to-consumers-increasing-demands-for-personalized-effective-and-easy-interactions-300857396.html
https://www.prnewswire.com/news-releases/new-independent-study-commissioned-by-liveperson-finds-that-most-companies-are-struggling-to-respond-to-consumers-increasing-demands-for-personalized-effective-and-easy-interactions-300857396.html
https://www.prnewswire.com/news-releases/new-independent-study-commissioned-by-liveperson-finds-that-most-companies-are-struggling-to-respond-to-consumers-increasing-demands-for-personalized-effective-and-easy-interactions-300857396.html
https://www.prnewswire.com/news-releases/new-independent-study-commissioned-by-liveperson-finds-that-most-companies-are-struggling-to-respond-to-consumers-increasing-demands-for-personalized-effective-and-easy-interactions-300857396.html


 

 

“It might sound unconventional, but the truth is that bodyshops can profit from the 

impatience of their customers. Today, the time-saving, material-saving and energy-saving 

tools and systems from Cromax drive productivity like never before and help bodyshop 

owners capitalise on customers’ demands for swift turnaround times on vehicle repairs. 

The bottom line is that convenience and speed will ultimately give bodyshops a 

competitive edge.”  

 

Implications and opportunities 

Rather than viewing customer impatience as a thorn in their side, bodyshops should 

evaluate their operations. By identifying where they can improve throughput, they will be 

able to drive productivity whilst satisfying their customers’ need for speed. “With the right 

Cromax product system, the possibilities to capitalise on customer impatience is endless, 

regardless of the size of the repair,” says Torfs.  

 

For jobs that involve minor damage to the vehicle, small area repairs can be carried out 

with special techniques that speed up the repair process. These repairs give bodyshops 

the opportunity to profit on small repair jobs while providing a quality service to their 

customers in a short time frame. The Ultra Productive System enables bodyshops not 

only to reduce waste and to optimise their workflow, but also to achieve greater cost-

efficiency and increase profit margins. 

 

For larger paint repair jobs, the Cromax Ultra Performance Energy System can be used 

in an optimised timeframe - a vehicle part can be refinished in just 36 minutes. It allows 

refinishers to achieve a high-quality appearance with outstanding gloss hold-out after top 

coating and as a system it is flexible too. “Even if a bodyshop decides to let a repair fully 

airdry, the overall process time is only 74 minutes and still enables outstanding results.” 

says Torfs. 

 

Torfs continues, “The only way to stay in the game and to increase profitability is to 

understand what customers want and figure out how to give that to them. Yes, they set 



 

 

the bar higher with expectations of quick turnaround times, but our products and tools are 

all there to help bodyshop owners meet the demand.” 

 

Added benefits 

Bodyshops have an opportunity to benefit from trends in customer behaviour. Those 

who do it well will have an advantage over the competition and gain a good 

reputation amongst their customers.  

 

Torfs concludes, “The key is to understand the customers and to embrace their 

impatience as an opportunity for profitability and growth.” 

 

For more information about Cromax please visit www.cromax.com/gb 

 

About Cromax 

Cromax, a global refinish coating brand from Axalta, is designed to increase productivity. 

Our coatings are formulated specifically to optimise business with advanced time-, 

energy- and material-saving processes that increase throughput and lower operating 

costs. Our value-added solutions provide customers with the most advanced systems to 

get the best out of the entire workflow. And our smart tools, our people’s in-depth 

knowledge and our strong approved networks all make our bodyshop customers more 

attractive to work providers. Cromax - drive your productivity.   

### 

 

Words 659 

 
For further press information please 
contact: 
 
Chantal Bachelier-Moore 
DA Public Relations  
78 York Street 
London 

For further product information please 
contact: 
 
Jodie Henly 
Marketing Specialist, UK & Ireland 
Axalta Coating Systems UK and Ireland 
Unit 1, Quadrant Park 

http://www.cromax.com/gb
http://www.cromax.com/gb


 

 

W1H 1DP 
 
Tel: +44 (0)207 692 4964 
E-Mail: chantal@dapr.com 

Mundells, Welwyn Garden City,  
Hertfordshire, AL7 1FS 
Tel: +44 (0)1707 518 006  
E-Mail: jodie.henly@axaltacs.com 

 


